
Concept Connections combines 
emotional and behavioral 
metrics in one innovative 
solution to accurately evaluate 
consumer response to 
messaging, designs and ideas. 

This unique methodology helps 
business leaders to close the 
gap between what consumers 
say and what they actually do. 

By utilizing our unique range 
of proprietary System 1 and 
System 2 tools, Concept 
Connections provides a holistic 
understanding of consumer 
reaction by covering all aspects 
of their concept experience.

Our Solution How it works

Every year, 8 out of 10 new product launches fail to meet their 
stated objectives, despite rigorous testing.

Too often, concept testing focuses too much on how consumers Think. 
They fail to account for how people Feel, ignoring the dominant role 
emotions play in how consumers Behave.

CONCEPT 
CONNECTIONS

CONNECTING BEHAVIORAL AND EMOTIONAL  
MEASURES IN ONE CONCEPT TEST SOLUTION

Feel

With our proprietary System 1 tools, we can uncover how 
consumers Feel by understanding how they implicitly and 
emotionally connect to concepts.

Respondents are asked to evaluate concepts, messages 
and attributes using an Implicit Association Test (IAT) before 
uncovering their emotional connections to stimuli, brand 
and category with our unique visual semiotics tool Brand 
Emotion.

Behave

Our choice-based trade off design allows us to replicate 
decision-making processes.When faced with a choice, 
consumers will evaluate claims and messages to create an 
order of importance in their mind. By replicating this, we can 
capture unique insight into how consumers behaviourally 
react to concept elements.

Think

By utilizing scalar attitudinal tools, we can uncover how 
consumers perceive concepts and what they Think.



For more information, contact a sales representative today.

sales@marumatchbox.com @marumatchbox marumatchbox.com

Our research capabilities are deeply rooted in our proprietary Maru/HUB platform, which powers our research 
worldwide. HUB allows multiple data streams to be integrated in a single ecosystem, facilitating the real-time 
analysis of behavioral, transactional and attitudinal information to deliver insights at speed. 

Insights that inform confident decision-making

Concept Connections empowers 
confident decision-making. Our unique 
analysis places results at the intersection 
of behavior and emotion.  
 
In one easy-to-understand, innovative 
analysis model, you can quickly uncover 
how concepts emotionally connect with 
consumers and how likely they  
are to drive positive behavior and 
business growth.

Maru/Matchbox are uniquely 
positioned at the intersection 
of behavior and emotion. Our 
approach is deeply rooted in 
a wealth of behavioral science 
analysis that consumers Feel, 
then Behave and, lastly, Think.

By evaluating concepts through 
both System 1 and System 2 
lenses, we provide a connected 
a connected and holistic view 
of consumer response.

Suitable for all concept development phases, Concept Connections accurately evaluates 

emotional and behavioral response to ideas, concepts and messages to provide a holistic 

view of how audiences Feel, Behave and Think.

OPPORTUNITY

WEAKNESS

STRENGTH

OPPORTUNITY

Implicit weakness but a 
driver of behavior

Implicit weakness and not  
a driver of behavior

Implicit strength and a  
driver of behavior

Implicit strength but not  
a driver of behavior
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FEEL: Implicit Performance


